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LEADING CHANGE
SAMHSA FOCUSES ON UNDERAGE
DRINKING PREVENTION

The promotion of positive mental health and the
prevention of substance abuse and mental illness
have long been key parts of SAMHSA’s mission to
reduce the impact of substance abuse and mental

illness on America’s communities.

Alcohol use by those younger than the legal age
of 21 continues to be a serious public health and
public safety problem undermining the well-
being of America’s youth. By the time children
are seniors in high school, about 30 percent are
drinking heavily at least once a month. The
consequences and cost of youth alcohol use are
enormous with many of the harmful consequences
immediate and all too evident for youth, families,
and communities.

In response, the Substance Abuse and Mental
Health Services Administration (SAMHSA) Center
for Substance Abuse Prevention (CSAP) through
the Sober Truth on Underage Drinking Act (STOP
ACT), created the Underage Drinking Prevention
National Media Campaign. The Campaign,

2. Trauma 3. Military 4. Recovery
and Justice Families Support

“Talk. They Hear You.”, engages parents and
caregivers of children ages 9 to 15 in the prevention

of underage drinking. This Campaign supports
SAMHSA’s Strategic Initiative No. 1, Prevention
of Substance Abuse and Mental Illness, Goal

1.2, which is to prevent or reduce consequences of
underage drinking and adult problem drinking; and
No. 8, Public Awareness and Support.
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2011-2014
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What the Research Says

Underage drinking continues to be a national
public health issue, especially among adolescents.
In fact, the Monitoring the Future Survey found
that 33 percent of 8th graders and 70 percent of
12th graders in the U.S. said they tried alcohol

at some time in their lives and 13 percent of 8th
graders and 27 percent of 10th graders said they
had consumed alcohol in the month before the
survey.? Further, underage drinking has severe
consequences, many of which parents may not

be fully aware, such as injury or death from
accidents;® unintended, unwanted, and unprotected
sexual activity;*> academic problems;® and

drug use.’

Parents have a significant influence on young
people’s decisions about alcohol consumption.?
When parents know about underage alcohol use,
they can protect their children from many of the
high-risk behaviors associated with it. Furthermore,
parents who do not discourage underage drinking
may have an indirect influence on young people’s
alcohol use.”

SAMHSA’s “Talk. They Hear You.” Campaign
addresses these issues by drawing from social
marketing and health education behavior theories,
and the latest scientific research and feedback from
audiences across the country.

Results from the 2012
Natiooal Survey on Drug Usc and Health:
Summary of National Findings

Flgure 1. Ndmber of Adolescents Younger than 18 Using Alcohol for the First Time
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“Talk. They Hear You.” Prompts Parents to Act

The Campaign engages parents in the prevention of underage drinking and the promotion of mental,

emotional, and behavioral health.

CAMPAIGN GOALS

risks of underage drinking.

preventing underage drinking.

» To increase awareness and understanding among parents of the prevalence and

» To increase knowledge, skills, and self-efficacy among parents regarding their role in

» To increase actions by parents to prevent underage drinking.

The Campaign is built from a solid foundation,
which includes a comprehensive background study
and nationwide focus groups that explored attitudes,
concerns, social and cultural context, influences on
parenting behavior, and language used to discuss
underage drinking.

SAMHSA also interviewed children ages 9 to

15 to learn who children turn to for advice about
alcohol. Additionally, interviews with advocacy
and prevention stakeholders, representatives from
the alcohol industry, and a Technical Expert Panel
identified promising practices and opportunities for
collaboration.

MAY - OCTOBER 2013 OCTOBER 2013

Key findings: |
Despite its prevalence, underage drinking is not

a top-of-mind issue for parents;

Children said that parents are the primary
messengers for underage drinking prevention,
specifically “moms”; and

To be successful, parents need prompts and
conversation starters for talking with their
children.

DECEMBER 2013

B MPLEMENT LAUNCH YEAR EVALUATION | LAUNCH. NEW ONLINE ROLE-PLAY TOOL | EARNED MEDIA PITCH

EFFORTS

AROUND HOLIDAYS




“Talk. They Hear You.” Public Service
Announcements (PSAS)

The “Talk. They Hear You.” PSAs include :15-, By modeling behaviors, the PSAs reinforce the
:30-, and :60-second television spots, radio spots importance of starting the conversation about

‘ and scripts in English and Spanish, and print alcohol early—even before their children are
advertisements, also in English and Spanish. teenagers. Additional Campaign resources and

. o tools are available for parents to help them begin—
The PSAs show scenarios of parents “seizing the

., ] ] i and continue—the alcohol conversation.
moment” to talk with their children about alcohol,

such as while doing chores or preparing dinner.

| TV and alcohol.

rinking

re concern. “The opening is always TV. TV and alcohol are linked. Whether it's a show or a

ter isn't doing commercial that comes up, you've got the glamour, the hipness, the cool—like

now--| don't think.” if you drink this beer, this is going to be open to you. It opens the conversation

Néw Ydrkfnotherof up and gets them a little more at ease than just sitting down and saying, ‘Hey,
 13-to 15-year-old) we're going to talk about [alcohol].”  (Raleigh father of 13- to 15-year-old)

Some have not yet initiated a conversation about alcohol.

“l think some parents think if they don't talk about it, it's not going to happen, i.e., if | don't say anything,
my son won't know anything about drinking or won’t think about it.” (New York father of a 9- to 12-year-old)

FATHER: If any of your buddies ever pressure you to
take a drink, just tell them you premised your dad you
wouldn't.

SOTTO VOICE: | would do anything to keep you safe.

dado$ del shbatis
menta-pecletts para favlar so
!

MOM:  If there's any drinking, | want you
to say “No thanks. Not my thing.”

DECEMBER 2013 JANUARY 2014

 NATIVE AMERICAN TECHNICAL

EXPERT MEETING
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Native American PSAs

As part of “Talk. They Hear You?”,
SAMHSA designed new public service
announcements that encourage American
Indian and Alaskan Native parents and
caregivers to talk to their young people,
again, as early as 9 years old.

Led by SAMHSA’s Office of Indian
Alcohol and Substance Abuse, a Native
American expert panel, including

the Indian Health Service, Bureau

of Indian Education, and Center for
Native American Youth, was convened
to guide the development of the new
PSAs. Listening sessions held across
the country in Native communities also
informed the development of PSAs.

These ads reflect the culture and present
some of the everyday opportunities for
Native American families to talk about
alcohol. They are based on a positive
modeling concept and include live-read
radio scripts, a :15, :30 and :60 second
radio PSA, and two print PSAs.

ading

rfect momant to talk

Cooking together.

A perfect moment fo talk ahout alcohol:

www.underagedrinking. a.

Falk B (¢

'ub tﬁé ruck

about glcohol.

FEBRUARY 2014

B Robert M Vincent, M,S.Ed, Public Health Analyst, Center for
- Substance Abuse Prevention, Substance Abuse and Mental Health
Services Acministration (SAMHSA)

This winter, SAMHSA began working on a new “Talk. They Hear
You.” television PSA that builds on the success of the 2013 PSA.
Although the finished video is not expected to be unveiled until
SAMHSA’s Prevention Day on February 3,2014, 1 wanted to share

with you a sneak peek of the new PSA, “Mom’s Thoughts.”

8 2 R
This PSA shows how talking about drinking with young people
can sometimes be difficult for parents. To address this issue,

SAMHSA recently launched an online role-play tool that helps
parents of children ages 9 to 15 practice tough conversations about
alcohol. This is an evidence-based behavioral tool that uses life-like

avatars to engage in interactive conversations. The simulation is based

on research in social cognition, learning theory, and neuroscience.

AEM

P
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UNDERAGE DRINKING PREVENTION NATIONAL MEDIA CAMPAIGN
LIVE READ RADIO SCRIFTS - 115 AND :50 SECOND PSAS

UNVEIL NEW TV PSA AT
PREVENTION DAY
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Piloting “Talk. They Hear You.” Across the
National Prevention Network (NPN) Regions

In early- to mid-2012, SAMHSA developed a
national pilot site program to test and refine
Campaign creative materials and pre-test the
Campaign’s national objectives at the community
level. Five pilot sites implemented and evaluated
the Campaign in their communities. The feedback
received from market testing was incorporated into
the final materials prior to launch.

Pilot site activities:

= Incorporate Campaign messages and materials
into existing underage drinking awareness and
education activities;

= Host at least one underage drinking awareness
event;

= Incorporate underage drinking research into
existing educational materials;

* Provide overall feedback on the PSAs; and

= Gauge current attitudes, behaviors, and
concerns about underage drinking.

‘P‘ébbléi Re‘a‘ch“i‘n‘gi Out  Summit Prevention
(Western NPN Region) Alliance

: -(Southwest NPN
Metrop.oll’Fan Drug Region)
Commission
(Southeast NPN Erie County Council
Region) (Northeast NPN

Region)

Asian Health Coalition
(Central NPN Region)

The National Prevention Network’s
Five Regions

Knoxville,
™

JUNE 2014

CONTINUE AND MONITOR PSA DISTRIBUTION




" Pilot Site Media Coverage and Activities
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Metropolitan Drug Commission in Knoxville, TN,
featured “Talk. They Hear You.” messages in their

organization’s newsletter.

www.underagedrinking.samhsa.gov

talk [ SAMHSA

they hear you O] et

Asian Health Coalition in Chicago, IL, translated the print
PSA into Chinese for distribution in their community.

Acbdhs

PEOPLE REACHING OUT
pnanwn SAMHSA Underage Drinking Campaigh Survey

| 1. Currently, do you see drinking alcohol as an issue to be concermed about regarding your child/chiidren?

D Yes
T No

r2 Do you think there is anything you could do to prevent your chitdichildren from drnking atcohol?

D Yes
7 No
if yes, what do you think you could do to prevent them from dninking?

3. Have you ever had a conversation with your child/children about atcohol?

7 Yes
2 No

Erie County Council, Buffalo, N'Y, features the print PSA People Reaching Out, Sacramento, CA, evaluation survey
on a local billboard. sample




Testing Campaign Effectiveness Pre-Launch

In addition to the pilot sites, SAMHSA
administered a national Web survey to establish
baseline attitudes, beliefs, and behaviors related

to underage drinking. Through “control” and
“stimulus” groups, SAMHSA assessed longitudinal
changes in underage drinking prevention behaviors
and attitudes over a 3-month period. A small
sample provided qualitative feedback on the
content, layout, and delivery of the PSAs.

Measuring Our Success

*» Underage drinking is not a top-of-mind issue; less

than half of all parents surveyed reported concern.

General Attitude Toward Underage Drinking:
by Region

Currently, do you see drinking alcohol as an issue to be concerned about
with your child/children?

HYes HNo

70%

Total
n=1749

Northeast
n=300

Gentral
n=328

n=305 n=288

= Education and conversations with children
were the top two ways parents said they could
prevent underage drinking.

- Preventing Underage Drinking
What could you do to prevent your child/children from drinking alcohol?*

30%
25%

6% 6%

1% 10%
5

Be / Keep it out of

2 supporty

«ith whom they  Good role modiet  them not to dirink  homerLocked up

spend time n=2641 n=172 n=166
n=286

Educate them
n=805

Have open
communicatien
n=684

W 08 0SS 155 00 WAKA MEADONNES WR a dwad 1 10 TR RINIAS

i

*  Women are much more likely to have had a
conversation with their children about underage
drinking.

Discussion of Underage Drinking:

by Gender of Parent/Caregiver

Have you ever had a

ian with your chil about alcohol?

#VYes MNo

Total Men

n=848

n=1734

= The majority of parents exposed to the
materials said they were believable and a third
said the materials left an impression on them.

= A quarter of parents exposed to the PSAs agreed
the PSAs were one of the best ads they had seen
related to underage drinking prevention.

* A quarter of parents exposed to the PSAs said they
would seek out more information about SAMHSA.

= Parents exposed to the PSAs were much
more likely to have had a conversation with
their children about the dangers of underage
drinking in the last three months.

of Drinking Alcohol

Within the last three months, have had a conversation with child/children
about the dangers of drinking alcohol

89%

85%

Control Group
N=493

Stimulus Group
N=437

= Parents and caregivers asked for additional

modeling scenarios in the print PSAs.




LLaunching “Talk. They Hear You.”

SAMHSA launched “Talk. They Hear You.” in “Talk. They Hear You.” also worked with local,
conjunction with SAMHSA’s 2013 National state, and national partners to disseminate
Prevention Week on May 13, 2013, in Washington, =~ Campaign materials across the U.S.

DC. A national PSA distribution effort followed.

PR™™8.0RG

Administrator Hyde and youth underage drinking
prevention advocates

TODAY Show interview with Kana Enomoto, Principal The SAMHSA team at the Campaign launch
Deputy Administrator, day of launch

10




Web Site

The Internet plays an important role in parents’ developed in May 2013 and re-launched in April
information-seeking about underage drinking. 2014. The Web site contains parental resources,
More than half of all people surveyed in partner resources, information about the Campaign,
SAMHSA’s national Web survey reported they downloadable PSAs and other information to
would go online for more information about provide parents, caregivers, and partners with
underage drinking prevention. The Campaign’s the resources they need to help prevent underage

Web site, www.underagedrinking.samhsa.cov, was drinking.

_ they hear you

Talk. They Hear You.

SAMHSA's underage drinking prevention campaign helps parents and caregivers start tafking o their children
eariv—as early a5 9 vears old—sbout the dangers of alechol,

Underage
Drinking 5

Geoals

Prevention P

In the News

Check out the PSAs

1




“Talk. They Hear You.” Role-Play Tool

During the formative research phase, SAMHSA
discovered that most parents did not know where
or how to start a conversation about the dangers of
underage drinking with their kids. Parents didn’t
know how important their words could be. Most
importantly, parents wanted help.

SAMHSA began looking for a creative, out-of-
the-box way to model effective conversations
about drinking as a supplement to the Campaign
materials and PSAs. SAMHSA partnered with
subject matter experts, and an online game
developer, to create a first-of-its-kind online role-
play tool. The first version of the tool launched in
fall 2013.

This tool uses “emotionally responsive” virtual
humans (avatars) to teach parents and caregivers
how to effectively use a conversation to influence
their child’s behavior and attitudes toward alcohol.

Parents can practice talking to a child in a

realistic yet risk-free environment (even equipped
with an undo button). Along the way, they get
tips from coaches based on the Motivational
Interviewing Model.

In 2014, SAMHSA developed a 2.0 version of the
tool, which features improvements, including:

= Mobile app to reach parents on-the-go,
available for Android, i0OS (Apple), and
Windows devices;

= Diverse avatars with whom more parents and
caregivers can identify; and

= 3D environment to give users an enhanced
experience.

In April 2014 this tool received national
recognition as a finalist for the “Most Significant
Impact” award for Games for Change, leaders in
a movement dedicated to using digital games for
social change.

Samples of the iPhone mobile app.

In April 2014, “Talk.
They Hear You.”
received national
recognition as a
finalist for the “Most
Significant Impact”
award for Games for

Change.

12
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Distribution

The first wave of PSAs were distributed in early
May 2013. The materials were sent more than
5,000 outlets, including:

= 900 broadcast TV stations;
* 500 cable TV stations;

» 3,500 radio outlets;

= 300 print outlets (200 newspapers and 100
magazines); and

= 235 community-based outlets in the
Washington, DC area.

This package included a storyboard, the
Broadcasters Café Newsletter, and an evaluation
bounce-back card. Personal outreach and follow-up
with many of these outlets followed.

“Mom's Thoughts” :60/:30/:15
"Talk. They Hear Youw.” :60/:30

FAST FACTS ON UNDERAGE DRINKING:
* Manyyoung people start drinking between the ages of
Sand 15

S

i
& X SAMHSA
Underage Drinking Prevention
National Media Campaign

Research shows that drinking disrupts children's learning and

» When chidren diink, theytend to dinka lot On average,
they have abaut fve drinks on a single accasion.

« Teenswiho use alcohol are more Hkely than teens who

don't drink o be sexually active at eartar ages, to

have sex more often, and to have unprotected sex.

Young people who drink are moie hikely to have health

puts them at risk for other dangerous behaviors. Parents and
caregivers are the primary influencers in preventing underage
drinking. “Talk. They Hear You.” can teach parents and others
in your how to start the with youth
about the dangers of underage deinking.

isstes stich as depression and anxisty disorders.

* Inthe US., an estimated 5,000 individuals under age 21
die eachyear from njuties caused by underage drinking.

* Morethan 4 in t0people who begin drinking bofore
age 15 eventually become dependent on alcohol

“MOM'S THOUGHTS”
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IF YOU NEED AKOTHER DUB FORMAT OR REPLACEMENT DUB CALL VIDEO LABS AT 1-800-500-3240

Storyboard

Washington Metropolitan Area Transit Authority rail

placement

Reagan National Airport baggage claim placement

Walmart check-out TV placement throughout 550

Walmart Supercenters nationwide
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In the fall of 2013, SAMHSA followed with another
push in two large markets: Atlanta and Los Angeles.

In March 2014, SAMHSA distributed both of its
TV PSAs, “Talk. They Hear You.” (father-son) and % ,
“Mom’s Thoughts,” to more than 1,000 outlets. ot

The Native American PSAs and radio spots were
distributed in June 2014 to more than 100 radio and
100 print outlets serving Native American audiences.

The PSAs were also posted to the Campaign Web
site and the distributor’s “PSA Digital Platform” so
anyone interested in using the ads had quick and
easy access to them, including high-resolution and
broadcast quality versions.

THERL TRE R - Sanring sty oy 1T, IR
]

¥ BVESTOR | WEALTH MABARER

081
Should You Buy Retirement Income? |[Health-Care Tax Breaks

4

§
]
H
i

m

!
i

T
5

]
]
¢
£l

piodEa ks
e
Smamy
S
o o
iy o 8
s
7
: B
Ty, 1 e
o RS
ip——
1L SrameEg
S ;
TESEE BT
SMESNEE T s
S Th ol
BESETEE o
BORASSE TR
Blpen ez 23

s T *
e ot St 4B EE 37,
el DireET T sty an
G e or ik mamaa e resam
IR AT Rt T
i el 3 oot
P Ll et R EETL g Ly .
Ak B3l T -
s gyt IR EeE anm '
e )

Washington Metropolitan Area Transit Authority
bus placement

< i e feder huse, Hovte setd
separdly 7 e ook ootesely savbed, wE rehiot
he purchase pric 1nd 12 5 pgtng charges
ATANEXFERIENCYE.
FRONTCATE FRICE

2.0OMU NG 0 S31 X6 B25 6L
s cragkoed B 1o Foe 2

M E (@ o

S

Wall Street Journal placement Reagan National Airport placement




AccentHealth

“Talk. They Hear You.” has integrated with primary
care to increase the Campaign reach. In the first
quarter of 2014, the TV PSA was placed throughout the
AccentHealth network. AccentHealth is the #1 healthy
lifestyle television network designed specifically for
patients in medical waiting rooms. Produced by CNN’s
Health Unit, the program focuses on preventative
approaches to leading healthier and safer lives. The TV
PSA was played 598 times throughout the three months
which generated an ad equivalency of over $390,000 and
reached an audience of over 19 million.

Lﬁ:f«?’
AccentHealth




News Media

Outreach to journalists around the Campaign
launch led to widespread national and regional
media coverage in parent-focused publications and
Web sites, as well as national and regional news
outlets (print, radio, and TV). Prominent coverage
was secured in several major outlets including
NBC’S TODAY Show, ABC Radio Network, — .
National Public Radio, and NBC News Network.  |NEEEE———

COMCAS” COMCASTER
NEWSM/ | NEWSMAKERS ﬁ

In 2012, “Talk. They Hear You.” partnered with __‘

SAMHSA'’s Underage Drinking Prevention RARN v BO000R SARRRRSS

Education Initiatives project to place the TV PSA O ) ) ’

on a Jumbotron in New York’s Times Square.

A second wave of media outreach began in S X " T
o ) Comcast Newsmakers interview with Director Harding on

December 2013 and highlighted the increased rate March 24, 2014

of first-time drinking during the holiday season.

Media outreach connecting “Talk. They Hear You.”
and SAMHSA’s new online role-play tool with

timely national media topics continued in 2014.

GEDLY KEPT 3 WOMAN FOR YEARS

TODAY Show interview with Kana Enomoto, Principal
Deputy Administrator, on May 13, 2013 during the coveted
7:00 a.m. time slot

Radio interview with Director Harding and a father and son
Jor WNEW 99.1 FM on March 20, 2014

FOX25 NEW ANTI-DRINKING CAMPAIGN |
a0 s TARGETS KIDS AS YOUNG AS NINE

ELOP MID TO LATE AFTERNOON,

Boston Fox 25 interview with Director Harding
on May 15, 2013

16




Social Media

“Talk. They Hear You.” partnered with SAMHSA’s
Office of Communications to promote underage

) drinking prevention via Facebook, Twitter,

[ YouTube, and the SAMHSA blog. SAMHSA used
these social media accounts to provide frequent

) updates on the Campaign progress, promote new

SAPIHGA

Lights, Camera, Action! SAMHSAS new b*on paost takes you

v v behind the scenes of the making of the new TV pub i
] . : & senace announcement for the "Tak. They Hear You.”
. . | underage drnking prevention campagn. Check & out at
htredf{ 1 usa.goy 149

SAMHSA Blog = Blog Archi Lights, Camera, Action: A
Behind-the-Scenes Look at the Latest

TalkTheyHearYou - a new underage drinkin

mon PSA campaign Watch the launch event LIVE go v

U.S. Surgeon General

Many pre-teens are already tlnnl/mg alcuhu[ For nps on tatking with your kids
T .

iy Marion County Health
m Your chitd is hstenmg What wili you say? For lips <

PSAs and resources, and link underage drinking
to timely events (e.g., Super Bowl, Prevention
Day, holiday season). Also, sample texts and posts
were included in the partner toolkit to help lecal
coalitions and partners support the Campaign
messages using their networks.

SAMHSA

An estimated 10 milion people under 21, including 1 in 4
vighth gradars and 27% of tenth graders, drank alcoholin
the past 30 days. Start the conversation about alcohal befare
vour kids are teenagers to help prevent underage drinking.
Visit https// 1.usa, gov/ 16mUbso for talking tips and ideas.

SAMHSA . ..
Text your child {his +
messages at |

23 pre\em undzrage drinking. See sample text
ToitkTheyHaarYou

Underage alconnl use can impact the developlng brain, which matures into the
mid-to-tate 20s 5 ThayHsar¥ou ¢ t

Freedom Institute - #5520
L MT 32% of US 8ih graders have tried alcohot. Start the alcohol
= conversation now! Visil 4 by ) #Tai ThayHsarfou

S

SAMHSA
f
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SAMHSA’s Prevention
Day 2013 and 2014

The Campaign was featured at SAMHSA’s
Prevention Day to first debut “Talk. They Hear
You.” in 2013 and then to unveil new TV PSAs
in 2014. Prevention Day provided the ideal
opportunity to share the Campaign with an
audience of over 2,000 attendees which included
members from the Community Anti-Drug
Coalitions of America, Safe Schools/Healthy

Students, and Drug-Free Communities. In 2014 the Campaign’s online role-play simulation, was featured

in a workshop presentation and at the cybercafé in which attendees were able to try out the latest tool

from the Campaign.

“Talk. They Hear You.” has the support of
numerous national groups, including the
Community Anti-Drug Coalitions of America
and National Parent Teacher Association, which
are assisting SAMHSA in disseminating the
Campaign. For a full list of partners, see page 1.

National Parent Teacher Association

National | ;

PTA |

everychild, onevoice?

SCHOOL OF
EXCELLENCE

The Campaign materials and resources were
distributed to a network of schools concentrating
on behavioral health across the nation that are part
of the PTA’s School of Excellence program.

“Talk. They Hear You.” was also featured on a blog
for the National PTA.

National

PTA

cveryehild.ene voiee”

Talk. Your Children Really Do Hear You.

A=y ez




DEA Exhibit

The Campaign is part of the Drug Enforcement
Agency’s Target America: Opening Eyes to the
Damage Drugs Cause exhibit, currently at the
Maryland Science Center in Baltimore, MD. This
national touring exhibit features the Campaign
video PSAs, partner toolkit, and the online role-
play tool.

Rockers in Recovery

SAMHSA has partnered with Rockers in Recovery

(RIR), a non-profit that provides education and

support about addiction and treatment options. RIR
has featured the Campaign on their blog, as well as

provided materials at their events nationwide.

"Talk. They Hear You.”

Rockers in Recovery is partnening with the Substance

Abuse and Mental Health Services Administraion ¢
(SAMHSA) o thetr latest underage drinking prevention
campaign.  Called "Talk. They Hear You." This T
campaign empowers parents with the teols, resources,

and confidence to start talking with their kids early about 'they hear you
the dangers of underage drinking-even before their kids

are teenagers. Studies show that most 6-year-olds know that alcohol is only for adults.
Between the ages of 9 and 13, many children begn to think inderage dnnking s OK.
Some even start to experiment.

SAMHSA Prevention Day

“Talk. They Hear You.” unveiled the new PSA,
Mom’s Thoughts, to over 2,000 attendees. A

workshop on the Campaign and cyber café featuring

the online role-play tool was also provided.

l.ocal Coalition example

The Dover Coalition, Dover, NH, hosts an
underage drinking prevention town hall.

jjalk

thay hear ybu

A Town Hall Meeting
on Underage Drinking

DATE:  WEDNESDAY BAY 28, 2044 THAE:  6:00-7:30P%

LOCATION: MCCONNELL CENTER CAFE ST THOMASY 67, DOVER

Hpance on ‘f;@cr Ghim'ﬁ Srhznnar

Jotne ms as we shave daka s shat §

hapgresing Bn bxove amb persidy
infersuating o 3ge appropriate provendiong
wresaniges foy vonth. Partidiponts will gaie
koo ledige amil shible about Bow 1o talk 10
il sos yowng s @ yesrs obd wnd how jix
woxiti the comy Heans throwgh
ehempistary, ralddbe sad kigh sebond,

jER TN

er b ol ke sy

The Center for Prevention & Counseling, Newton,

NJ, promotes the Campaign materials on their
website.

g -~
7 T Centrr

=

Home | Commuwity § Adults | famfies | Youls | Counsching
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Evaluation

Evaluation of the Campaign to date has included a
Gallup Panel survey, a pilot study, and the collection
of process measures to monitor Campaign activities.
Process measures include metrics for PSA distribution
and media outreach, such as number of placements,
impressions, and ad equivalency values. Other process
measures collected include materials distributed,
partnerships formed, attendance at Campaign
presentations and events, as well as Web site and
social media metrics. SAMHSA is currently planning
a more in-depth outcome evaluation of the Campaign.

The Campaign has generated excellent results,
surpassing 1.7 billion impressions in just over a
year with good representation across the U.S. This
includes a presence in all 50 states.

The majority of all PSA usage came from
television, which is the most effective medium
for reaching the largest number of people and
generating the most value.

As of July 9, 2014, the Campaign has:

* Earned more than one billion impressions
(1,745,137,292 impressions).

* Generated an advertising equivalency of more
than $24 million ($24,614,502).
- TV PSA placement: $22,006,251
- Earned media: $1,219,849
- Print and community-based PSA
placement: $1,356,053
- Radio PSA placement: $32,349

= Been placed in the DCA, Dulles, and LAX
airports; multiple greater DC-area shopping
malls; DC WMATA metrorails and metrobuses;
throughout Los Angeles and Atlanta; and across
the country on AccentHealth Media Network
and Walmart SuperCenters checkout TVs.

Highlights From iSpot.TV Advertising Tracking Platform

[ nNamONAL TOP TV SHOWS
AIRINGS
943 by the amount spent on airing time

HERE COMES HONEY BOO BCO
$156,470

THE O’REILLY FACTOR

$82,500
FOX SPORTS LIVE
PRIMETIME $79,963
AIRINGS
177

TOP TV NETWORKS BY THE
NUMBER OF NATIONAL AIRINGS

Destination American 81 TLC 56
|

Galavision 355

by the number of airings

AL DIABLO CON LOS GUAPOS
30

PRIMERO NOTICIAS
25

THE GOLDEN GIRLS
24

BBC America 22
|

] ] |
Hallmark 80 ' Spike A&E% Other 231

Science Channel 35 Fox News 19
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Results from AccentHealth TV Placement

: I AccentHealth is the #1 healthy lifestyle television network designed specifically for patients in medical waiting
rooms. Produced by CNN’s Health Unit, the program focuses on preventative approaches to leading healthier
and safer lives. During the first quarter of 2014, the “Talk. They Hear You.” TV PSA played 600 times across the

- AccentHealth network. This generated an ad equivalency of $391,206 and reached an audience of over 19 million.
|
i
230 units |
7,523,180 ;
184 units 184units o |
6,018,544 6,018,544 A
Audience . ) //
$120,371 $120371 e
Value A B
January February March

SECRETS OF SUCCESS
THE SUCCESS OF THE CAMPAIGN CAN BE ATTRIBUTED TO:
= Deriving strength from decades of research about the problem of
i
\

underage drinking and, importantly, promising solutions;

= Focusing on inclusion with input from expert panel, technical experts,
partners, and others to create campaign materials and products;

» Incrementally developing and distributing products periodically to
keep the Campaign fresh;

= Using real families and communities in the ads; and

{ = Consulting an expert panel throughout all aspects of the Campaign
development and implementation.
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