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• Called the “STOP Act”
• Passed in 2006; reauthorized in 2016

Sober Truth on Preventing Underage Drinking Act

I.
ICCPUD and Annual 

Reports
 ICCPUD Community 

Engagement
 Report to Congress
 State Reports
 State Performance &    

Best Practices Report

II.
National Media 

Campaign
“Talk. They Hear You.” 
helps parents and 

caregivers address alcohol 
and other drug use with 

their children

III.
Community‐Based 

Coalition 
Enhancement Grants 
Provides annual grants 

to community 
coalitions active in 
underage drinking 

prevention

STOP Act
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Annual Report to Congress

Available at: https://www.stopalcoholabuse.gov

National data 
on underage 
drinking 
patterns National Media 

Campaign –
“Talk.  They Hear 

You.”

Federally 
coordinated 
approach  to 

reducing underage 
drinking
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State Reports

Available at: https://www.stopalcoholabuse.gov

Underage 
drinking 
data

Enforcement 
and prevention 
data reported 
on survey by 
each  state

Legal 
policies



State Reports:  What’s New? 
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Information on State Expenditures
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State Performance & Best Practices Report

States’ performance on 6 
underage drinking 
prevention & treatment 
measures

Descriptions of 26 evidence‐
based legal policies and the 
importance of enforcement

An analysis of STOP Act 
State Survey data on 
prevention & enforcement 
activities and expenditures



State Performance & Best Practices Report

6 Key State Performance Measures:

1. Underage past‐month alcohol use
2. Past‐month binge alcohol use
3. Perception of risk
4. Prevalence of alcohol use disorder
5. Treatment for alcohol use disorder
6. Traffic crash fatalities involving 

underage drivers with a blood alcohol 
content (BAC) greater than 0
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STOP Act State Survey

• First reported in 2012 Report to 
Congress

• All 50 states and the District of 
Columbia provide responses

• Four key sections:
– State enforcement activities
– State prevention programs
– State interagency collaborations / 

best practices
– State expenditures
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2019 STOP Act Survey:  What’s new?

• A set of questions has been added that refer to 
social marketing efforts intended to reduce 
underage drinking and increase parent/child 
communications about alcohol consumption.

• The question about whether a program is aimed 
at a general or specific population has been 
eliminated.

• Questions about numbers of populations served 
have been collapsed into one question.

Changes made to the 2019 Survey:
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“Talk. They Hear You.”®
Campaign Overview

National Media Campaign



National Media Campaign Goals:
• Increase parents’ awareness of the prevalence and 

risk of underage drinking and substance use
• Equip parents with the knowledge, skills, and 

confidence to prevent underage drinking and 
substance use

• Increase parents’ actions to prevent underage 
drinking and substance use

Campaign Goals 
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Campaign Development Strategy

“Talk. They Hear You.”® is 
grounded in research and was 
developed using a nuanced 
understanding of public health 
issues, rigorous methodologies, 
evidence‐based communications 
models, and a continuous 
improvement process. All current 
campaign products have 
undergone focus group testing. 



SAMHSA’s Parent Brand – Talk. They Hear You. 
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Talk. They Hear You. Print PSAs
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Fact Sheets
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Infographics



TV psas
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Father & Son

Mom’s Thoughts

Hora de Cenar

Dads

Discussion Starter

Behind the Scenes

Keeping Our 
Kids Safe

Reminiscing 

We Do Hear You
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Stakeholder Engagement Webinars:  
Implementation Lessons Shared by Community Partners

• Community events on underage 
drinking prevention for parents 
and caregivers

• School implementation strategies 
• Rural implementation strategies
• Prevention packages 
• Transit promotion (buses, 

billboards) 
• Digital promotion (social media)
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Campaign Website

underagedrinking.samhsa.gov



• Under the STOP Act, SAMHSA awards 
“enhancement grants” of $50,000 per year for 
four years to current or previously funded Drug‐
Free Communities Program (DFC) grant recipients 

• Grants are to “design, test, evaluate, and 
disseminate effective strategies to maximize the 
effectiveness of community‐wide approaches to 
preventing and reducing underage drinking” 

• 98 community coalitions in 31 states and the 
District of Columbia currently receive grants  
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STOP Act Community‐based Coalition Enhancement Grants
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ICCPUD Community Engagement

• The STOP Act requires the ICCPUD to consult 
with stakeholders at the national, state, and 
community levels.

• ICCPUD will be holding quarterly webinars 
aimed at various audiences to provide data 
and resources, seek input, and exchange 
ideas.

• To learn about upcoming webinars, go to:
https://www.stopalcoholabuse.gov/engageme
nt/default.aspx



Interagency Coordinating Committee on the Prevention 
of Underage Drinking
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www.stopalcoholabuse.gov

#SoberTruth4Youth                  

www.samhsa.gov gov/underage‐drinking


