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Participation Pointers 

For this webinar: 
•

•

•
•

Enter the call-in number to hear the presentation.  Call 
866-740-1260, and enter access code 4874955#. 
Use the chat box (on the lower left) to submit technical 
problems. 
Use the same box to submit questions for presenters.  
Submit questions at any time.  Please do not hold your 
questions until the end. 



Agenda 

This webinar will cover: 
•
•
•
•

Social media basics; 
Using social media before your event; 
Using social media during your event; and 
Using (and measuring) social media after your 
event. 

A question-and-answer period will follow.  



 
 

Social Media Basics 



What are social media? 

Connect 

Collaborate 

Create 



What do social media look like? 
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How do social media work? 





 
Social Media  

Before  
Your Event 



Plan your social media posts. 

Sample Social Media Content Calendar 

Facebook Twitter 

Week 1 

Week 2 



Hashtags 

#UADTHM14 
#DCTHM14 



Example of a Tweet 

Save the Date: Underage Town Hall Meeting @ Anacostia HS, 4/25, 
6 PM: bit.ly1234. #DCTHM14 #UADTHM14 



Hashtags 
Images 

and 
Video 



Hashtags Images 
and Video Tagging 



Know when and how often to post. 

Facebook 

One to two times a 
week 

End of the week 
(Thursdays and 

Fridays) 

1–3 p.m. 

Twitter 

One tweet per day 

End of the week 
(Fridays, Saturdays, 

and Sundays) 

12–6 p.m. 



Additional social media tactics. 



Consider a social media event page. 
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Get your metric tools ready. 

•

•

Start to monitor the engagement and click-
throughs for your social media posts: 
–
–

Facebook Insights (https://www.facebook.com/insights); and 

Twitter Analytics (analytics.twitter.com). 

Track the hashtag activity on a daily basis as it 
relates to your upcoming Town Hall Meeting:  
–
–
–

 

Use Topsy; 
Use RowFeeder; and 
Search on the social media platforms. 

https://www.facebook.com/insights
http://analytics.twitter.com


Be grateful and thankful! 



 
Social Media  

During  
Your Event 



Encourage attendees to extend your outreach 
and prevention message. 



Keep the information flowing. 





 
Social Media  

After  
Your Event 



Post a recap of your event. 





Explore your metrics. 

•
•
•

•

•

How many people tweeted about your event? 
How many people used your hashtag? 
How many photos/videos were posted about 
your event? 
How many people RSVP’d via the social media 
event page? 
Did you gain any new followers?  How 
influential are they? 

 



Sample social media metrics tracker 

Measurement Week 1 Week 2 Week 3 Week 4 

Exposure (Reach)       
# of new followers 839 845 903 821 
# of unfollows 308 319 395 241 
Total followers 164,717 165,243 165,751 166,331 
% change in followers 
(Week to Week) 

0.32% (+531) 0.32% (+526) 0.31% (+508) 0.35% (+580) 

Engagement       
# of mentions 101 95 71 72 
# of retweets 387 415 195 161 
# of faves 84 60 27 42 
# of replies 16 19 10 5 
# of clicks 1,184 1,050 678 679 
# of hashtag posts 44 68 32 50 
Total engagements 1,772 1,639 981 959 
% change in engagements -13.14% (-268) -7.51% (-133) -40.15% (-658) -2.24% (-22) 





Thank you! 

•

•

    

Submit additional questions to 
info@stopalcoholabuse.net. 

Check the webinar landing page at 
https://www.stopalcoholabuse.gov/townhallmeetings/
whatsnew/webinar_socialmedia.aspx 
for responses to unanswered or new questions      
related to social media use. 

mailto:info@stopalcoholabuse.net
http://lists.icfwebservices.com/t/89030/1434251/6255/2/
http://lists.icfwebservices.com/t/89030/1434251/6255/2/

	Using Social Media for Your Town Hall Meetings
	Participation Pointers
	Agenda
	Social Media Basics
	What are social media?
	What do social media look like?
	How do social media work?
	Plan your social media posts.
	Example of a Tweet
	Know when and how often to post.
	Additional social media tactics.
	Consider a social media event page.
	Get your metric tools ready.
	Be grateful and thankful!

	Social Media During Your Event
	Encourage attendees to extend your outreach and prevention message.
	Keep the information flowing.

	Social Media After Your Event
	Post a recap of your event.
	Explore your metrics.
	Sample social media metrics tracker

	Thank you!




