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SAMHSA FOCUSES ON UNDERAGE
DRINKING PREVENTION

The Substance Abuse and Mental Health Services Administration (SAMHSA) Center for Substance

Abuse Prevention (CSAP) was directed by Congress to conduct an Underage Drinking Prevention

National Media Campaign. The Campaign, ‘“Talk. They Hear You.”, engages parents and caregivers

of children ages 9 to 15 in the prevention of underage drinking. This Campaign supports SAMHSA’s

Strategic Initiative No. 1, Prevention of Substance Abuse and Mental Illness, Goal 1.2, which is to

prevent or reduce consequences of underage [ [
drinking and adult problem drinking; and No.

8, Public Awareness and Support. AIM: Improving the Nation’s Behavioral Health (1-4)
AIM: Transforming Health Care in America (5-6)
AIM: Achieving Excellence in Operations (7-8)
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What The Research Says

Underage drinking continues to be a national public health issue, especially among adolescents.' In fact,

the Monitoring the Future Survey found that 33 percent of 8th graders and 70 percent of 12th graders in

the U.S. said they tried alcohol at some time in their lives and 13 percent of 8th graders and 27 percent of

10th graders said they had consumed alcohol in the month before the survey.? Further, underage drinking

has severe consequences, many of which parents may not be fully aware, such as injury or death from

accidents;’ unintended, unwanted, and unprotected sexual activity;*’ academic problems;® and drug use.’

Parents have a significant influence on young people’s decisions about alcohol consumption.® When

parents know about underage alcohol use, they can protect their children from many of the high-risk

behaviors associated with it. Furthermore, parents who do not discourage underage drinking may have an

indirect influence on young people’s alcohol use.’

SAMHSA’s “Talk. They Hear You.” Campaign addresses these issues by drawing from social marketing

and health education behavior theories, neurological research, and the findings of the 2009 Institute of

Medicine report, which noted that the term “mental, emotional, and behavior disorders” encompasses

both mental illness and substance abuse."

! Substance Abuse and Mental Health Services Administration. Results
from the 2010 National Survey on Drug Use and Health: Summary of
National Findings, NSDUH Series H-41, HHS Publication No. (SMA)
11-4658. Rockville, MD: Substance Abuse and Mental Health Services
Administration, 2011.

2 Johnston, L. D., O’Malley, P. M., Bachman, J. G., & Schulenberg, J. E.
(2012). Monitoring the Future: National results on adolescent drug use:
Overview of key findings, 2011. Ann Arbor: Institute for Social Research,
The University of Michigan.

* U.S. Department of Health and Human Services. The Surgeon General’s
Call to Action to Prevent and Reduce Underage Drinking: A Guide to
Action for Educators. U.S. Department of Health and Human Services,
Office of the Surgeon General, 2007.

* Fergusson, D.M., and Lynskey, M.T. (1996). Alcohol misuse and adolescent
sexual behaviors and risk taking. Pediatrics, 98, 91-96.

° Tapert, S.F,, Aarons, G.A., Sedlar, G.R., and Brown, S.A. (2001).
Adolescent substance use and sexual risk taking behavior. Journal of
Adolescent Health, 28(3), 181-189.

° Bonnie, R.J., and O’Connell, M.E. (Ed.). (2004). Reducing underage
drinking: A collective responsibility. National Research Council and
Institute of Medicine. Washington, DC: The National Academies Press.
From http://www.iom.edu/ Reports/2003/Reducing- Underage-Drinking-A-
Collective-Responsibility.aspx (accessed May 3, 2012).

7 Grunbaum, J.A., Kann, L., Kinchen, S., Ross, J., Hawkins, J., Lowry, R., et
al. (2004, May 21). Youth risk behavior surveillance— United States, 2003.
Morbidity and Mortality Weekly Report Surveillance Summaries. From
http://www.cdc.gov/mmwr/preview/mmwrhtml/ss5302al.htm (accessed
May 3, 2012).

8 Nash, S.G., McQueen, A., and Bray, J.H. (2005). Pathways to adolescent
alcohol use: Family environment, peer influence, and parental expectations.
Journal of Adolescent Health, 37(1), 19-28.

% Sieving, R.E., Maruyama, G., Williams, C.L., and Perry, C.L. (2000).
Pathways to adolescent alcohol use: Potential mechanisms of parent
influence. Journal of Research on Adolescence, 10(4), 489-514.

1"National Research Council and Institute of Medicine. (2009). Preventing
Mental, Emotional, and Behavioral Disorders Among Young People:
Progress and Possibilities. Committee on Prevention of Mental Disorders
and Substance Abuse Among Children, Youth and Young Adults: Research
Advances and Promising Interventions. Mary Ellen O’Connell, Thomas
Boat, and Kenneth E. Warner, Editors. Board on Children, Youth, and
Families, Division of Behavioral and Social Sciences and Education.
Washington, DC: The National Academies Press.
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“Talk. They Hear You.” Prompts Parents to Act

The Campaign engages parents in the prevention of underage drinking and the promotion of mental,
emotional, and behavioral health.

CAMPAIGN GOALS

» To increase awareness and understanding among parents of the prevalence and
risks of underage drinking.

» To increase knowledge, skills, and self-efficacy among parents regarding their
role in preventing underage drinking.

» To increase actions by parents to prevent underage drinking.

Campaign Development

The Campaign is built from a solid foundation, which includes a comprehensive background study and
nationwide focus groups that explored attitudes, concerns, social and cultural context, influences on
parenting behavior, and language used to discuss underage drinking.

SAMHSA also interviewed children ages 9 to 15 to learn who children turn to for advice about alcohol.
Additionally, interviews with advocacy and prevention stakeholders, representatives from the alcohol
industry, and a Technical Expert Panel identified promising practices and opportunities for collaboration.

Key findings:
= Despite its prevalence, underage drinking is not a top-of-mind issue for parents;

Children said that parents are the primary messengers for underage drinking prevention, specifically
“moms’’; and

= To be successful, parents need prompts and conversation starters for talking with their children.

MAY 2011 JULY 2011 SEPTEMBER 2011
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'Bnderage drinking TV and alcohol.

is a future concern. “The opening is always TV. Whether it's a show or a commercial
« e that comes up, you’'ve got the glamour, the hipness, the cool—Ilike
My daughter isn’t doin
it r)llow—gl BEnt think ” - if you drink this beer, this is going to be open to you. It opens the
’ conversation up and gets them a little more at ease than just sitting

ggﬁg}féﬁg}(‘;f”er gt down and saying, ‘Hey, we're going to talk about [alcohol].””

(Raleigh father of 13 to 15 year-old)

Some have not yet initiated a conversation about alcohol.

“| think some parents think if they don’t talk about it, it's not going to happen, i.e., if | don’'t say anything,
my son won’t know anything about drinking or won’t think about it.” (New York father of a 9 to 12 year-old)

“Talk. They Hear You.” Public Service
Announcements (PSAS)

The “Talk. They Hear You.” PSAs include :30- and :60-second television spots, radio spots in English
and Spanish, and print advertisements, also in English and Spanish.

The PSAs show scenarios of parents “seizing the moment” to talk with their children about alcohol, such
as during a beer commercial. By modeling behaviors, the PSAs reinforce the importance of starting

the conversation about alcohol early—even before their children are teenagers. Additional Campaign
resources and tools are available for parents to help them begin—and continue—the alcohol conversation.

FATHER: If any of your buddies ever pressure you to
take a drink, just tell them you promised your dad you
wouldn't,

SOTTO VOICE: | would do anything to keep you safe.

NOVEMBER 2011 JANUARY 2012 MARCH 2012
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Piloting “Talk. They Hear You.” across
SAMHSA's National Prevention Network (NPN)

In early- to mid-2012, SAMHSA developed a national pilot site program to test and refine Campaign
creative materials and pre-test the Campaign’s national objectives at the community level. Five pilot sites
implemented and evaluated the Campaign in their communities.

Pilot site activities:

= Incorporate Campaign messages and materials into existing underage drinking awareness and
education activities;

= Host at least one underage drinking awareness event;
= Incorporate underage drinking research into existing educational materials;
= Provide overall feedback on the PSAs; and

= Gauge current attitudes, behaviors, and concerns about underage drinking.

I — | | ——
Selected Pilot Sites The National Prevention Network’s Five Regions

People Reaching Out
(Western NPN Region)

Summit Prevention
Alliance
(Southwest NPN Region)

Chicago,

Asian Health Coalition Sacramento, - I

(Central NPN Region) &2 :
Knoxville,

Metropolitan Drug T:om -

Commission
(Southeast NPN Region)

Erie County Council
(Northeast NPN Region)

MARCH 2012 APRIL 2012

PSA PRODUCTION PSAs READY FOR PILOT TESTING T&TA TO PILOT SITES




Pilot Site Campaign Impressions
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Knoxville Elks Host Annual Scouting Award Dinner

The Annual Scouting Ruler David Brooks, invo- and requirements for the.
Award Dinner, hosted bythe _ cation by Michael Jackson, ~Eagle Scout honorees. The
Knowvile Elk's Lodge #160, past Exalted Ruler, and Master of Ceremonies was
was held on Friday, May 11, the Pledge of Allegiance Ted Hatfield, EIK's Scout-
inthe Lodge Balloom. This by Dawn Barks, Esquire. ing Chairman, who serves
year 19 young ladies and Amanda Meade, Leader- on the Executive Board of
92 young men achieved ship Specialist for the Girlthe Great Smoky Mountain
the highest award in Girl Scout Council of South- Council
Scouts and Boy Scouts in e Appalachians provid-  The honorees, their par-
Knox County - the Gold ed information on Gold ents and Lodge officers
Award and Eagle Award.  Award achievements and were treated to a spaghet-
The presentationof Amer. Doug Buchanan, Senior i dinner. The annual event
ican flags, and Elks certi- District Executive for the hosted by the Elk's Lodge,
fications of achievement Great Smoky Mountain honors outstanding youth
was made by the Exalted Counci, outlined projects in our communty.

Metropolitan Drug Commission in Knoxville, TN

featured “Talk. They Hear You.” messages in their

organization’s newsletter.
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Underage drinking is a serious problem in our society.
* By age twelve, ten percent of kids have already taken their first drink.

/ © At age thirteen that number has already doubled to twenty percent
; * By age fifteen more than half (50%) have drank at least once in their short lives

‘What you can do:

. —= : While most parents realize that underage drinking is a problem, many don’t know what to do about it, or feel
powerless when it comes to talking to their children about it. However, research shows that parents are the
primary influencers in a young teen’s life and The Substance Abuse and Mental Health Services Administration
(SAMHSA) Says: “Talk. They hear you!”

Beer commercials.
A perfect moment to talk about aleohol.

Beer commercials.
A perfect moment to talk about alcohol.

XSAMHSA

An alarming rumbet of pes-taens aro crikifo K
every opportnty to
of unde .x]cc inking. F
when — 10 bogin the conversation
www undcragedrlnking samhs- gov

e [ok
Metropolitan Drug Commission, Knoxville, TN, print Iy?e":«

PSA placement in prominent Knoxville newspaper.

Erie County Council, Buffalo, NY, features print PSA
and Campaign messages in a fact sheet.

JUNE 2012 JULY 2012 AUGUST 2012
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How soon
» - is too soon to begin
E the alcohol conversation?

You may be thinking the image to the left is an exaggerated version
of young drinkers. Unfortunately, it isnt unrealistic. The truth is
that many kids are introduced to alcohol before they even reach
middle school. It is a dilemma many parents struggle with. How
do you talk to your child about alcohol when they haven' even left
grade school?

Itis never too carly to star a conversation about alcohol. As young,
children start to become aware of alcohol, their natural curiosity may
prompt them to ask questions. Parents and teachers should begin
talking about alcohol as carly as elementary school while adults have
the most influence.

“Studies show that kids begin to view alcohol more positively around
ages 10 or 11. In Knoxville, 1 in 10 middle school students admic
Heather Sutton,
“Intervening

o taking their first sip of alcohol before ag
media relations and project director for MDC
before your child begins drinking can make the greatest impact.”

Alcohol is a topic that is uncomfortable and
unfamiliar for many parents. Remember,
elementary schoolers are young and must be
spoken 1o differendy than you would talk
w0 a teenager. The conversation should be
developmentally appropriate and become more
advanced as they grow. The following tips can
help make the discussion low casily:

Agesd o7

- Sty in the Present: Ac this age, children
have little concept of long-term conse-
quences. Talk about alcohol by relating
it to a scene from a current TV show or
commercial. Allow them 1o ask ques-
tions, t00.

- Be Kind: Keep the conversation posi- rinking.samhsa. gov

tive and non-threatening. Don't get too
specific or overwhelm your child with
graphic details about drugs and alcohol.

onfusion: Explain the difference between foods,

prescription drugs in the conversation,

- Look At The Big Picture: Make alcohol and drugs a part of a

abour wellness. Teach them to value them-

bigger conve
sclves and respect their health.

Ages8ro11

- Discuss The Consequences: Now is a good time to talk about

- Practice Refusal Skills: Help your child learn to say “no” with

- Encourage Choice: Allowing your child to make their own deci-

the talk” when it comes t0 alcohol abu
ohol and drugs. Don't forget to include

Fora
tips, visit

the long term and short term effects of alcohol and drugs, in-
cluding brain damage, seizures, coma and death. Explain how
abuse can be harmful to those around them as well.

role play. Emphasize the importance of being in control of your

mind and body. Offer suggestions about what to say and praise

them for good responses.

sions, no matter how small, will build their confidence and sclf-
esteem. When it comes to substance: nd your child that

they have the power to rise above negarive influences.

bout Ericndship: Peer pressure plays a major role in sub-
stance use. Discuss what makes a good friend. Let them know
“friends” that pressure them to drink or
use drugs are not friends at all

- Drovide Alternatives: Rescarch shows
that teens with excssive spare time are
han other teens to
gal drugs. Clubs
amps and community scrvice opportu
imulate the mind, build good charac-
s. Plus,

i

ter and promote positive b
an active schedule affords kids fewer op-
portunities to experiment with drugs and

alcohol.

cor

50 R R B

wers to your drug and alcohol questions or for other parent
d inki OV OF Ww etrods .

they hearyou IO
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www.underagedrinking.samhsa.gov

: Ttalk E

Metropolitan Drug Commission, Knoxville, TN, story

about parents initiating conversations early about

underage drinking. Asian Health Coalition in Chicago, IL, translated
the print PSA into Chinese for distribution in their

community.

oy ’ﬁ,

Town Hall event about underage drinking prevention in
Sacramento, CA, held by People Reaching Out.

Summit Prevention Alliance in Frisco, CO, participated in
the Frisco County Barbecue and distributed “Talk. They
Hear You.” materials to parents and caregivers of children

ages 9 to 15.

OCTOBER 2012 NOVEMBER 2012

SEPTEMBER 2012

PSA REVISIONS BEGIN NEW PSAs DEVELOPED




NOVEMBER 2012

Testing Campaign Effectiveness Pre-Launch

In addition to the pilot sites, SAMHSA administered a national web survey to establish baseline

attitudes, beliefs, and behaviors related to underage drinking. “Control” and “stimulus™ groups assessed

longitudinal changes in underage drinking prevention behaviors and attitudes over a 3-month period. A

small sample provided qualitative feedback on the content, layout, and delivery of the PSAs.

Measuring our Success

surveyed reported concern.

Underage drinking is not a top-of-mind issue; less than half of all parents

|
Findings are
Promising

Parents exposed
to the PSAs were

by Region

Currently, do you see drinking alcohol as an issue to be concerned about
with your child/children?

General Attitude Toward Underage Drinking:

much more likely
to have had a
conversation with

their children
HYes HENo
about the dangers
. 76% 76% 73% '
70% 68% 0% of underage
drinking.
% 32% . %
30% 249 24% 27% 30%
Total Central Northeast Southeast Southwest Western
n=1749 n=328 n=300 n=305 n=288 n=351

Education and conversations with children were the top
said they could prevent underage drinking.

two ways parents

Preventing Underage Drinking
What could you do to prevent your child/children from drinking alcohol?*

30%

] ]

Educate them
n=805

11% 10%

Be proactive/Know  Be supportive/

6%

Have open
communication
n=684

Discipline/Ask

spend time n=264 n=172

n=286

*Multiple response question where respondents were allowed up to three responses

H

Keep it out of
with whom they ~ Good role model ~ them not to drink  home/Locked up

6%

n=166

DEC

DEVELOP “TALK. THEY HEAR YOU.” WEB SIMULATION

EMBER 2012

PSAs AND CAMPAIGN MATERIALS INTO CLEARANCE




=  Women are much more likely to have had a conversation with their children about
underage drinking.

Discussion of Underage Drinking:
by Gender of Parent/Caregiver

Have you ever had a conversation with your child/children about alcohol?

HYes HENo
91% 87% 94%
9% 13% 6%
Total Men Women
n=1734 n=848 n=886

= The majority of parents exposed to the materials said they were believable and a
third said the materials left an impression on them.

= A quarter of parents exposed to the PSAs agreed the PSAs were one of the best ads
they had seen related to underage drinking prevention.

= A quarter of parents exposed to the PSAs said they would seek out more
information about SAMHSA.

= Parents exposed to the PSAs were much more likely to have had a conversation
with their children about the dangers of underage drinking in the last three months.

Discussion with Children About the Dangers
of Drinking Alcohol

Within the last three months, have had a conversation with child/children
about the dangers of drinking alcohol

89%

85%

Control Group Stimulus Group
N=493 N=437

= Parents and caregivers would like additional modeling scenarios in the print PSAs.

JANUARY 2013 FEBRUARY 2013

PARTNER LAUNCH MEETING LAUNCH “TALK. THEY HEAR YOU.” DISSEMINATE PSAs
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Virtual Role Play Conversations

The Internet plays an important role
in parent’s information-seeking about
underage drinking. More than half

of all people surveyed in SAMHSA'’s
national web survey reported they
would go online for more information

up painting. Can't believe it.

about underage drlnkll’lg prevention_ ‘ ) Been thinking about you said abaut giving

Everyone's worried because you've been

with the majority being women. . LR

SAMHSA is developing a web-based
role playing simulation for parents and
caregivers, allowing them to practice
virtually “talking” with a child about
underage drinking. The role-play
models human behavior, with simulated
interactions changing based on the o
player’s responses, helping parents build |EEEEEEES

Discuss Observations

skills and confidence to conduct these
. . . Enforce Class

types of conversations with their own
4= undo ¢ replay

children. This simulation is based on
research in social cognition, learning
theory, and neuroscience. Similar

Scenarlos haVe been SucceSSfully Jthis conversation should take around six or seven minutes...r

developed for a number of health and
mental health issues, such as post-
traumatic stress disorder and suicide
risk assessment, and have been listed
in SAMHSA’s National Registry

of Evidence-based Programs and

Express concern

Practices. What da you mean by tha?

What did she say to you?

Available summer 2013 at

www.underagedrinking.samhsa.gov.

Sample simulations

MARCH 2013-DECEMBER 2013

DELIVER T&TA TO PARTNERS LAUNCH “TALK. THEY HEAR YOU.” WEB SIMULATION
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Finalizing and Launching “Talk. They Hear You.”

SAMHSA is preparing for a national launch of “Talk. They Hear You.” in conjunction with SAMHSA’s
Prevention Day on February 4, 2013. A national PSA distribution effort is planned for early February.
“Talk. They Hear You.” also will work with local, state, and national partners to disseminate Campaign
materials across the U.S.

I Y N —— L[ I
B

Preparing for Launch
= Revise PSAs to include new versions featuring other ethnicities
and modeling scenarios.

= Develop Campaign tools partners can use to promote the
Campaign.

= Continue partnership efforts to deepen existing and forge new
Campaign partners.

= Meet with Campaign partners late January 2013 to unveil the
Campaign tools.

= Launch the Campaign on February 4, 2013 during SAMHSA’s
Prevention Day.

= Distribute PSAs and tools for parents nationally and online.

MARCH 2013-DECEMBER 2013

ONGOING EARNED MEDIA OUTREACH CONTINUE AND MONITOR PSA DISTRIBUTION
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“TALK. THEY HEAR YOU.” PARTNERS

Community Anti-Drug Coalitions of America

Interagency Coordinating Committee on the Prevention of
Underage Drinking

Leadership to Keep Children Alcohol Free

National Alcohol Beverage Control Association
National Association of State Alcohol/Drug Abuse Directors
National Conference of State Liquor Administrators
National Institute on Alcohol Abuse and Alcoholism
National Liquor Law Enforcement Association
National Parent Teacher Association

National Prevention Network

National Youth Recovery Foundation

Office of National Drug Control Policy

Students Against Destructive Decisions

Young People in Recovery

MARCH 2013-DECEMBER 2013

PRODUCE NEW PSAs DEVELOP SECOND WEB SIMULATION
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